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STMicroelectronics
K71

A Semiconductors Company
The core of any application is base on Semiconductors

Evolution leaded by
ASemiconductor Integration
ASystem Architectures
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IMS T Industrial Multisegment Sector

Lys

IMS addresses the Industrial and Multisegment Market (Telecom, Computer Consumer and Automotive)
with a large variety of Products and Solutions for Key Accounts, Distribution and Mass Market.

The major Product Families can be aggregated in three main areas:

Analog and MEMS

Power Discrete

Digital (Microcontrollers, Smart Card and Memories)

Market Segment
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7%



IMS 1 Industrial Multisegment Sector IS7;

Leadership in Industrial Market IMS Tam 2010 will be around 45B$

2006 2007 2008 C N
Rank Rank Rank ompany Name D _t |
; - gita

1 1 1 STMicroelectronics 9
2 2 2 [intel TAM (B$) 21,3 13,9 9,9
5 4 3 Texas Instruments
4 3 4 Infineon Technologies
3 5 5 Renesas Technology

A#1 WW ranking
AMEMS : AGrowing from 0 sales in

Leadership in Power Conversion 2005 to 209M$ in 2009

2006 2007 2008 . .
Rark Rank rank | Company Name AlLeader in Power Discretes : 7.6% Market
1 1 1 STMicroelectronics Share in 2009
4 3 2 Texas Instruments . L.
> > 3 |Fairchild Semiconductor Awide mark_et recognition of new ARM
5 4 4 [infineon Technologies based 32-bit Microcontroller family
10 8 5 Mitsubishi
A5 new Products per day
Source: iSuppli, March 2009 i Alnnovation
Supplier ranking will be available in March 2010 rate : API’OdUCtS IeSS than 2 years

old ~ 23% of total sales

Source: WSTS, iSuppli, ST




IMS TAM Evolution

CAGR 2009-13
8.5%

TAM (B$)  39.9 45.1 48.6 52.3 55.4

IMS TAM splitin 2013

Digital includes : Microcontrollers, Smart Card, Memories
Analog ICs includes also MEMS

\

e: WSTS Semiconductor Industry Bluebook 2009, ST
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Centre on Applications and Requirements
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Focusing on New Emerging Segments
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Technologies and Systems Solutions KYI

To improve Efficiency and Reliability
To save Energy and Space

To preserve global Climate and a Green World
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